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Data & Research

Qualitative Findings

“I also don't
think you can

“The drink was all
right. I have not

: » o (or should?)
been motivated to I'edd “. have more than
purchase the same one inada
or another flavor.” )

but that's me.”
Quantitative Findings

According to the CDC,
around two thirds of
Americans have metabolic
issues and digestive
distress issues.

According to the premiere food
and beverage consultancy, 56%
of consumers seek out functional
beverages to treat or prevent
specific conditions .
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Persona/Target Audience
Woman 25-35
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Tactic +1 OOH (Bus Stop)

Cla ssic
Root Beer




Tactic #2:
Traditional
(Print Ad)
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Tactic #3:
Social
(TikTok)

Following = For You

Reminder

enjoy your one olipop today... but we
bet you’ll be reaching for more

Shop Now!
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Tactic #4:

Digital (Banner)
* Cheers to a
happier stomach!
One Can.Big Difference.
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Tactic #5:  gean.
Traditional
(Print Ad)




